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Introduction

S u c c e s s  i n  t h e

entert ainment  indust ry  requires

more than just  t alent . It ,  also,

requires good  Karma , w ell1

directed intent ion,  good w ill,

and a lit t le bit  of  luck.  The

pract ice and business of  law ,

and my lif elong study of

metaphysics, have taught  me

how  to create w hat  I desire

w hile avoiding self -sabotage

and all around bad Karma.

Herein below , I share how  I

have created a more posit ive

and product ive professional life.

I hope you f ind my  “ 10

Secret s”  helpful.

1 .  Do Not Lie.

Your w ord and reputat ion

are priceless commodit ies in an

indust ry  riddled w ith hype and

ly ing w annabes. You w ill st and

out  as a reliable person of

integrit y  if  you tell t he t ruth

r e g a r d l e s s  o f  t h e

consequences.  Do not  t ell an2

intent ional lie, lie by omission ,3

or make misrepresentat ions of

any sort .  In general,  avoid

say ing anything that  you know

w ill lead anot her t o draw  an

erroneous conc lusion .  For

example, let ’ s say you spoke to

an agent  regarding his client ,

Starlet  Dujour,  starring in your

f ilm .    The agent  t old you the

script  sounded interest ing.  The

agent  didn’ t  say anything, w hich

could have led you to believe

that  t he act ress w as going to

star in your f ilm .  Regardless,

you go head and tell sales

agents that  t he act ress is

at t ached, or interested in the

role.  This lie can cause you to

lose your  credibilit y  w it h the

sales agents, agent  and talent

w hile simult aneously  exposing

you to potent ial legal liabilit y .

There is no subst it ut e for

integrit y  and peace of  m ind, so

do not  conjure up t ruths that

only  ex ist  in your imaginat ion.

3 . Do Not Steal.

If  it  is not  yours, t hen do not

t ake it .  Some people just if y

st ealing by  belit t l ing t he

monetary  value of  t he thing they

are usurping.  Regardless,

stealing is stealing w het her the

object  of  t hef t  is an idea, an

equit y  contact , or a box of

st aples. I w ould venture t o say

that  t he most  common form of

t hef t  in t he entert ainment

indust ry  entails ideas. For

example, someone shares an

original screenplay idea w ith

you, w hich you proceed to

commandeer; you  rat ionalize

that  it  happens all t he t ime,  has

happened to you, or t hat  ideas

are not  protected by  copyright .

There’ s nothing you can do to

make the idea yours if  it  w asn’ t

yours to begin w it h.   If  you are

completely  passionate about

t he idea and you cannot  get  it

out  of  your system, then ask

the disclosing part y  if  she

w ould: m ind part nering up w ith

you, consider selling you the

idea, or m ight  let  you use the

idea for a percentage of  t he

revenues generated by your use

of  it .  If  t he disclosing part y

declines,  let  it  go.  The

Universe is abundant  w it h

ideas, so come up w it h one

your ow n.  Keep in mind  that

you w ill not  be able t o enter

into an agreement  on behalf  of

any intellectual propert y   that

issues f rom the stolen idea

unless you misrepresent  t he

origin of  t he idea.   The buyer4

may f ile a claim against  you for

t he misrepresentat ion and/or

breach of  t he w arranty , and5

t he disclosing part y  may f ile a

Karma is t he law  of
1

cause and ef f ect ,  t he theory

of  inev it able consequence.

Do not  say anything,
2

other t han to ask for legal

counsel,  if  you are arrested. 

You lie by omission
3

w hen you intent ionally

w it hhold a fact  t hat  leads the

list ener/reader to the w rong

conclusion. 

 You  have to w arrant
4

and represent  t hat  t he

intellectual propert y , i.e.,   TV

pilot ,  screenplay,  song, book,

et c.,  you are selling  is w holly

original to you, is in t he public

domain, or t hat  you have

acquired the right s to it .  

The cont ract  f or sale
5

of  intellectual propert y

includes a clause w hereby you

represent  and w arrant  t hat

w hat  you are selling is original

t o you, w as licensed or

purchased  by you, or is in the

public domain. .  



legal c laim against  you, as w ell.

  A nd don’ t  f orget ,  “ w hat  goes6

around comes around.”  Don’ t7

be su rp rised  w hen  y ou

experience Karmic payback and

someone sw ipes something you

value.

4 . Do Not Be Greedy.

W hen negot iat ing a deal,

keep in mind that  you w ant

your future dealings w it h the

cont rac t ing  part y  t o  be

product ive and enjoy able.

A void the temptat ion to abuse

your pow er. Forego squeezing

the last  penny and/ or  term out

of  a deal if  it  is going to result

in acrimony and/or someone

being t reated unfairly .  In the

long run, t aking every thing you

can f rom t he deal, or shoving

terms dow n the other part y ’ s

t hroat ,  is going to breed

resent m ent  and  just  be

count erproduct ive.  Not  t o

ment ion that  you never know ,

deal t o deal, w hat  side of  t he

negot iat ing table you’ re going

to be on. You may be in t he

pow er posit ion today w ith this

person, but  someday it  may be

this person w ho holds all t he

pow er.  Don’ t  him a  reason to

t reat  you unfairly  in t he future.

5 . Do Not Gossip.

Gossip can ruin a person’ s

career and personal lif e.    Do

not  succumb to the temptat ion

to gossip –  even if  you think

that  t he informat ion is based in

t ruth.  You,  t oo, may one day

be  on the receiv ing end of  v ile

innuendo.  If  you decide to

gossip, t hen be ready f or t he

backlash t hat  alw ays follow s

this kind of  t alk. Be prepared for

t he person on the receiv ing end

of  your t idbit  t o think ill of  you

(they usually  do).  Overall,  it

w ould be bet t er if  you put  your

lif e to more product ive uses so

that  you feel good about  your

lif e, rather t han feeling good by

talk ing t rash about  someone

else.  

6 . Do Not Kick a Dog That Is

Dow n –  Do Not Judge.

Do not  t ake pleasure in 

another person’ s misfort une,

and do not  know ingly  cont ribute

to it .  Lif e is about  learning,

w hich w e tend to do through

the negat ive experiences that

w e encounter along the w ay.

Do not  be in judgm ent  of

som eone else’ s pat h.  Be

compassionate and kind, and do

no harm.  You, too,  w ill f ind

yourself  in a not  so good place

at  some point  in t ime. W ould

you prefer t he hand or f ist  be

extended to you? 

7 . Treat People The W ay You

W ant To Be Treated.

You need as many people in

your corner as possible w hen

you are on the rise. Treat

everyone f rom the assistant  t o

the execut ive w it h respect ,

k indness, and considerat ion.

People may put  up w ith

arrogance and at t it ude f rom a

director w hose movies are box

of f ice hit s,  but  t hey do not  have

t o tolerate the same f rom a no

nam e w annabe.   A lw ays

remember that  t oday ’ s assistant

may be tomorrow ’ s studio

execut ive w it h t he pow er to

green light  or nix  your project .

Don’ t  end your career before

it ’ s start ed.  Instead be the kind

of  person people w ant  t o know ,

w ork w it h,  and help.    

8 . Lend A Helping Hand.

Share informat ion and

contact s w hen called to do so

because you never know  w hen

you may need the same f rom

someone else.  If  you hoard,

you’ re funct ioning as if  you

believe in lack.  If  you’ re not

careful,  t hat ’ s exact ly  w hat

you’ ll manif est  (see Rule 10 ).  

Operate as if  opport unit y  is

abundant  and it  w ill be so.  It  is

perfect ly  acceptable to decline

this request  if  sharing the

informat ion, or making t he

ref erral,  is going to be

det riment al t o you, i.e.,  you

know  that  t he referral w ill

ref lect  badly  on you, an equit y

contact  w ants t heir privacy, or

t he informat ion/contact  is not

yours t o share.  8

.

9 .  Keep Your Commitments.

You need to be able to

depend on people just  as much

as they need to rely  on you.

Keep your w ord unless the

object  of  your promise is illegal,

immoral,  or likely  t o cause

harm .  If  you decide that  you9

 Ideas are not
6

protected under U.S.

Copyright  A ct .  

Notw it hstanding, t hey may be

protected under cont ract  law

if  t he disclosing part y

established an implied

cont ract .

Karma is t he law  of
7

cause and ef f ect .  

Do not  share someone
8

else’ s private informat ion

w ithout  asking for permission

to do so f irst .  

By “ harm”  I mean that  
9

t his commitment  w ill cause

you to expend monies you

don’ t  have and did not

ant ic ipate spending, w ill cause

injury  to someone, or w ill put

into mot ion a st ring of

det rimental events you had

not  f oreseen.  It  does not



cannot  keep your commitment ,

t hen be mature and up f ront

about  it  so that  t he other part y

c a n  m a k e  a l t e r n a t e

arrangements. Do not  avoid

phone calls, or w ait  unt il t he

last  m inute to let  t he person

know  that  you cannot  keep

your promise.  

9 . Give Back.

It  f eels good to do good.

Share your accomplishments

and good fort une w ith others:

be a mentor, get  involved and

help up-and-com ing talent

achieve t heir dreams, give t o

charit y , be a speaker at  a grade

school career day, et c .  The

Universe is like a sav ings

account  –  you have to make

deposit s if  you  w ant   to make

w ithdraw als. I give recent  f ilm

school graduates a break on my

fees, so that  t hey can af f ord

legal counsel.  

1 0 .  The Law  of Attraction.

Like at t ract s like; t his is a

basic rule of  metaphysics .10

It ’ s as if  you are a magnet ized

radio broadcast  stat ion because

every thought  you think, w ord

you ut t er, and  emot ion you

f eel get s sent  out  into the

Universe for creat ion. Sooner or

later,  you draw  in, “ manifest ” ,

every thing (good or bad) that  is

in alignment  w it h your Karma

and y ou (y our em ot ions,

t h o u g h t s ,  w o r d s ,  a n d

subconscious). If  you can’ t  seem

to creat e w hat  you intend, or

are creat ing w hat  you don’ t

w ant ,  t hen you are eit her cross

p u r p o s e s  ( y o u r  d o i n g1 1

something t o sabotage yourself ,

or are  f ight ing against  your

subconscious), or are t ry ing to

create something that  is in

conf lict  w it h your Karma.  W hat

you need to do to create t he

good you intend is t he follow ing:

bel iev e in  y o u rsel f ;  l iv e

consciously  by being aw are of

your thoughts, emot ions and

spoken w ords; let  go of  t he past

(unless you w ant  to cont inue

liv ing in it );  v isualize the posit ive

out come you intend; act  “ as if ”

w hat  you intend is already done;

and, be in grat it ude of  t he

outcome (even if  it ’ s not

manifested in the physical –

yet ).  If  you cannot  manif est

w hat  you desire, despit e the

above, t hen you’ re probably

dealing w ith Karma that  is not  in

alignment  w it h w hat  you desire.

I can’ t  t ell you w hat  t o do, but  I

change course w hen Karma is

w orking against  me.  

Conclusion.

The odds are against  your

success in the entert ainment

indust ry .  Don’ t  make it  w orse

v ia act ions that  are counter-

product ive, create bad Karma,

and take you out  of  your

integrit y . Be honest , k ind,

considerate and giv ing because

you are more likely  t o reach

your goals if  you approach your

business dealings, and lif e in

general, f rom a posit ive and

uplif t ing place. 

This article is not a complete

review  of the subject matter

and, as such, the reader should

not make decisions on the basis

of the above w ithout consulting

w ith an attorney.

Dinah Perez is  available for

legal  consultat ion and may be

reached at  (323 )9 35 -7 95 5 ,  or

v i a  e m a i l  a t

dinah@thefilmlaw yer.com.

mean that  you have to give up

a Saturday to physical labor,

are being inconvenienced, or

you have to miss an event

(i.e.,  Laker game) because you

got  t he dates w rong and you

can’ t  reschedule your

commitment .  

I st rongly
10

recommend reading and

w orking w it h the

book,“ Quantum Success”  by

Sandra A nne Tay lor.  I don’ t

suggest  “ The Secret ”  because

it ’ s incomplete and

misleading.  

.  For example, you
11

w ant  to be f inancially

abundant , but  are in fear of

povert y , believe money is t he

root  of  all ev il,  f eel unw orthy of

success, or say things like,  “ I

know  I’ ll never sell my

screenplay.”
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